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Pada saat ini, banyak bisnis yang telah berkembang khususnya  bidang 
jasa. Bisnis ini disukai banyak pengusaha karena terbukti sukses menarik 
banyakpelanggan. Tentu hal ini sangat berkaitan dengan kepuasan pelanggan itu 
sendiri, apakah mereka para pelanggan memang puas dengan jasa yang 
ditawarkan sehingga sering berkunjung atau hanya sekedar ingin mencoba 
saja.Salah satu bentuk bisnis dalam bidang jasa yaitu laundry atau jasa cuci. Istilah 
jasa cuci ini digunakan untuk pakaian, sepatu, tas ataupun topi, helm. Bisnis ini 
sudah tersebar di seluruh kota-kota besar di Indonesia.Pengusaha bisnis jasa cuci 
ini haruslah untuk terus memberikan pelayanan yang berkualitas dan layanan  
yang sesuai dengan pelanggan berdasarkan pengalaman yang diperoleh. Tentu hal 
ini juga dirasakan jasa cuci “AW Clean & Care” jasa cuci sepatu, topi, tas dan 
helm, yang berlokasi di Jalan Letkol Suwarno No. 17 Madiun. AW Clean & Care 
berdiri sejak tahun 2016 yang berawal dari bisnis rumahan hingga sekarang 
mempunyai toko offline. AW Clean & CareMadiun. Tujuan penelitian ini adalah 
Menganalisis tingkat kepuasan pelanggan terhadap layanan AW Clean & Care dan 
Menyusun strategi peningkatan kepuasan pelanggan AW Clean & Care. Dengan 
menggunakan metode uji validitas dan reliabilitas. 
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At this time, many businesses have developed, especially in the service sector. 
This business is favored by many entrepreneurs because it has proven successful 
to attract many customer. Of course this is closely related to customer satisfaction 
itself, whether they are customers who are satisfied with the services offered so 
they often visit or just want to try it. One form of business in the service sector is 
laundry or washing services. The term washing service is used for clothes, shoes, 
bags or hats, helmets. This business has spread throughout major cities in 
Indonesia. This washing service business entrepreneur must continue to provide 
quality service and services that are appropriate to customers based on the 
experience gained. Of course this is also felt by the washing service "AW Clean & 
Care", a shoe, hat, bag and helmet washing service, which is located at Jalan 
Letkol Suwarno No. 17 Madiun. AW Clean & Care was founded in 2016 which 
started as a home business until now it has anstore offline. AW Clean & Care 
Madiun. The purpose of this study is to analyze the level of customer satisfaction 
with AW Clean & Care services and formulate a strategy to increase customer 
satisfaction AW Clean & Care. By using the method of validity and reliability. 
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